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Executive Summary

Include a summary of your social media marketing plan here. Include highlights of the plan. According to Boone and Kurtz, the executive summary provides information for the following: a) who; b) what; c) when; d) where; e) how; and e) why (Boone & Kurtz, 2014).
Description of Company

Include your revised company description here. Describe your firm’s current position in social media. If necessary, reference Chapter 4 and Appendix A of the textbook  (Boone & Kurtz, 2014).

Competitive Analysis

Include your revised competitive analysis here. Analyze the environment that you will implement your marketing plan. Examine your competitors’ presence in social media. What platforms and tools do they use? How effective are they? Consider strategies as it relates to other businesses who are competitors (Entrepreneur.com, 2006)
Mission Statement 
This is an optional component. Include a mission statement for your social media marketing plan here.
Goals

Include your revised statement of goals here.
Target Audience
Include details about your target market. Define your specific target audience. Cite sources and include in-text citations where necessary. 
Strategies
Strategies are developed from your goals. These goals are connected to the firm’s overall strategic goals. How do you plan to engage your target audience? Describe the strategies you will use for delivering content and prompting interaction.  

Content

Include your revised content description here. What is your plan for creating content that supports your plan? Your goal should include building the firm’s brand and engaging your target audience to act. If necessary, reference Chapter 4 and Appendix A of the textbook  (Boone & Kurtz, 2014

Implement

Include your revised implementation description here. Describe a timeline for implementing your social media marketing plan. If necessary, reference Chapter 4 and Appendix A of the textbook  (Boone & Kurtz, 2014

Monitor and Measure

Include brief description of your social media analytics here. If necessary, reference Chapter 4 and Appendix A of the textbook (Boone & Kurtz, 2014
Summary

A brief summary of your marketing plan.
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